2025 DIGITAL RATE CARD

For more information and availability contact:

West: Lori Prochaska | 402-290-7670 | lori@captoday.org

Midwest: Alex Pacheco | 402-290-8203 | alex@captoday.org

East: Lori Prochaska and Alex Pacheco | lori@captoday.org and alex@captoday.org

- A— Sales and Support: Nicole Quackenbush | 402-960-2869 | nicole@captoday.org
Pathology ¢ Laboratory Medicine ¢ Laboratory Management Kristen Anderson | 402-290-6486 | kristen@captoday.org

Advertising Packages

Maximize Your Reach with a Strategic Mix of Digital and Print

Research shows that the most effective way to engage our audience is through a
balanced combination of digital and print media. While digital platforms provide the
convenience of easy, instant access to information, many readers still prefer the tactile = Webinar Promotion
experience of sitting down with a printed magazine. They connect deeply with the stories
and advertisements, often retaining more information from the print format.

= New Product Launch

= Brand Awareness

= Trade Show Promotion

By leveraging both mediums, you can ensure your message resonates with our audience
in the most impactful way. Combining digital and print in a comprehensive package not
only amplifies your reach but also offers significant cost savings.

Contact your Representative for custom packages and pricing.
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