
For more information and availability contact:
West: Lori Prochaska | 402-290-7670 | lori@captoday.org
Midwest: Alex Pacheco | 402-290-8203 | alex@captoday.org
East: Lori Prochaska and Alex Pacheco | lori@captoday.org and alex@captoday.org
Sales and Support: Nicole Quackenbush | 402-960-2869 | nicole@captoday.org
Kristen Anderson | 402-290-6486 | kristen@captoday.org
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Website Banners  |  captodayonline.com  
CAP TODAY’s website, captodayonline.com, stands as the premier destination for the 
latest in clinical diagnostics. From breaking laboratory news to product announcements, 
videos, webinars, white papers, and more, we offer a comprehensive resource for 
professionals. Just as readers have trusted CAP TODAY in print, they increasingly turn 
to captodayonline.com for the same reliable information. Website banners are Run of 
Site (ROS). 

Great for:  
• Driving traffic to your site 
• Brand awareness 
• Event promotion
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Video 

(includes headline,  
descriptive text,  
and link) 
$2,500 per month 

Videos appear directly under the lead-in to featured articles in the current 
issue. Engage our loyal readers with your product or process video. 

728 × 90

$1,700 per month/1 month
$1,500 per month/6 months
$1,450 per month/12 months

Subspeciality Sponsorship: 
600 × 160

$2,000 per year

160 × 600

$1,275  
per month/1 month

$1,100  
per month/6 months

$1,050  
per month/12 months

300 × 250

$1,500 per month/1 month
$1,300 per month/6 months
$1,250 per month/12 months



For more information and availability contact:
West: Lori Prochaska | 402-290-7670 | lori@captoday.org
Midwest: Alex Pacheco | 402-290-8203 | alex@captoday.org
East: Lori Prochaska and Alex Pacheco | lori@captoday.org and alex@captoday.org
Sales and Support: Nicole Quackenbush | 402-960-2869 | nicole@captoday.org
Kristen Anderson | 402-290-6486 | kristen@captoday.org

For more information and availability contact:
West: Lori Prochaska | 402-290-7670 | lori@captoday.org
Midwest: Alex Pacheco | 402-290-8203 | alex@captoday.org
East: Lori Prochaska and Alex Pacheco | lori@captoday.org and alex@captoday.org
Sales and Support: Nicole Quackenbush | 402-960-2869 | nicole@captoday.org
Kristen Anderson | 402-290-6486 | kristen@captoday.org
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Digital Edition Sponsorship
Promote your brand with our monthly CAP TODAY digital edition banners. These 
sponsorship banners frame the pages of our online magazine, ensuring visibility every 
time a reader turns the page. Each month, your message will engage a targeted audience 
as they explore our content-rich publication. Visit: captodaymag.com/captoday/library

100% SOV

Sponsorship includes:
 Four Desktop banners: 728 × 90 (2) and 300 × 250 (2) 
 Two Mobile banners: 320 × 50
 eNews blast announcing the new issue

$6,000 per month/3-month max

Digital Edition

Mobile View

Digital Edition eNews banner

Topical reCAP
Showcase your expertise to 140,000 subscribers with a personalized reCAP on a topic 
of your choice. Alongside your two banners—300 × 250 and 160 × 600—you’ll have the 
opportunity to feature two CAP TODAY articles that highlight your topic. Plus, enhance your 
message with a contributed white paper and/or press release, giving your content even 
greater impact.

Show you are the expert  
on your topic!

eBlast includes:
 Two CAP TODAY articles of your choice 
 Two static banners, sizes 300 × 250,  
   160 × 600, or 600 × 160
 One customer content piece

$5,500 per blast
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For more information and availability contact:
West: Lori Prochaska | 402-290-7670 | lori@captoday.org
Midwest: Alex Pacheco | 402-290-8203 | alex@captoday.org
East: Lori Prochaska and Alex Pacheco | lori@captoday.org and alex@captoday.org
Sales and Support: Nicole Quackenbush | 402-960-2869 | nicole@captoday.org
Kristen Anderson | 402-290-6486 | kristen@captoday.org

For more information and availability contact:
West: Lori Prochaska | 402-290-7670 | lori@captoday.org
Midwest: Alex Pacheco | 402-290-8203 | alex@captoday.org
East: Lori Prochaska and Alex Pacheco | lori@captoday.org and alex@captoday.org
Sales and Support: Nicole Quackenbush | 402-960-2869 | nicole@captoday.org
Kristen Anderson | 402-290-6486 | kristen@captoday.org
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Publisher’s Picks eBlast Banners
CAP TODAY Publisher Bob McGonnagle:  
A Trusted Voice in Laboratory Medicine 

For nearly four decades, Bob McGonnagle, the esteemed 
publisher of CAP TODAY, has been a prominent figure in 
the field of medical laboratory medicine. Recognized by 
pathologists, lab leaders, and industry experts alike, Bob’s 
deep industry knowledge is as distinctive as his trademark 
bow tie.

Bob chooses the articles to include in the blast—those that 
readers seek out and visit most frequently. These topics 
evolve with the changing priorities of the laboratory world, 
ensuring our content remains relevant and impactful.

This exclusive eblast reaches 140,000 subscribers, offering 
you a unique opportunity to promote your brand at a highly 
competitive rate. 

 High-impact, low-cost option

eBlast includes:
Four 300 × 250 spots available, one/advertiser

$1,700
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eDirects  |  Branded Message
E-blast your branded message to 50,000 
pathologists, lab directors, lab managers, lab 
administrators, chief technologists, section 
managers, supervisors and hospital administrators 
selected from the CAP email list.

Options: 
$4,300 per blast

$4,100 6 or more per year

$4,000 12 or more per year

Whitepaper Download

Instrumentation

Conference Preview

Product Video

Webinar Promotion

Reblast add-on option:

Maximize your campaign’s reach with the 
opportunity to reblast your custom message and 
recapture readers’ attention while increasing 
engagement. Reblasts are sent within 7 days of 
your initial email to recipients who did not open 
or did not click your content.    $1,500

100% SOV



For more information and availability contact:
West: Lori Prochaska | 402-290-7670 | lori@captoday.org
Midwest: Alex Pacheco | 402-290-8203 | alex@captoday.org
East: Lori Prochaska and Alex Pacheco | lori@captoday.org and alex@captoday.org
Sales and Support: Nicole Quackenbush | 402-960-2869 | nicole@captoday.org
Kristen Anderson | 402-290-6486 | kristen@captoday.org

For more information and availability contact:
West: Lori Prochaska | 402-290-7670 | lori@captoday.org
Midwest: Alex Pacheco | 402-290-8203 | alex@captoday.org
East: Lori Prochaska and Alex Pacheco | lori@captoday.org and alex@captoday.org
Sales and Support: Nicole Quackenbush | 402-960-2869 | nicole@captoday.org
Kristen Anderson | 402-290-6486 | kristen@captoday.org

2025 DIGITAL RATE CARD 2025 DIGITAL RATE CARD

E
N

E
W

S

eNews 
Our weekly eNews blasts are distributed to 140,000 CAP emails and contain feature 
articles from the latest issue of CAP TODAY. Your banner ad(s) reach readers eager for 
news and previews. Great for reaching a large audience, brand awareness, FDA clearance 
announcements and more!

2024  
Advertiser Favorite

Single banners – two advertisers Combo – one advertiser

Banner Size Options: 300 × 250, 160 × 600, 600 × 160

Top banner:   
$2,800 per blast

Bottom banner:   
$1,400 per blast 

Combo – both banners  
$3,900 per blast

Combo – both banners  
$3,600 per 6 or more blasts
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Product Guide Sponsorship
Sponsor the interactive version of a CAP TODAY product guide. Potential purchasers use 
our comprehensive guides to view and compare instruments and software systems 
feature by feature. Many new purchases begin here.

Product Guides available for Sponsorship include: Coagulation, Anatomic pathology 
computer systems, Urinalysis, Billing, NGS, Chemistry/Immunology analyzers low-volume 
and POC, Chemistry/Immunology analyzers mid-to high-volume, Hematology, LIS.

Sponsorship 
opportunity!

Includes:
 1/4 tabloid print ad in listing pages
 300 × 250 or 728 × 90 on product guide page
 Video on product guide page
 One eNews blast announcing when the guide  
   is available online

$12,000 per year



For more information and availability contact:
West: Lori Prochaska | 402-290-7670 | lori@captoday.org
Midwest: Alex Pacheco | 402-290-8203 | alex@captoday.org
East: Lori Prochaska and Alex Pacheco | lori@captoday.org and alex@captoday.org
Sales and Support: Nicole Quackenbush | 402-960-2869 | nicole@captoday.org
Kristen Anderson | 402-290-6486 | kristen@captoday.org

For more information and availability contact:
West: Lori Prochaska | 402-290-7670 | lori@captoday.org
Midwest: Alex Pacheco | 402-290-8203 | alex@captoday.org
East: Lori Prochaska and Alex Pacheco | lori@captoday.org and alex@captoday.org
Sales and Support: Nicole Quackenbush | 402-960-2869 | nicole@captoday.org
Kristen Anderson | 402-290-6486 | kristen@captoday.org
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CAP TODAY Conversations
Package one – CAP TODAY Conversations
Package two – Sponsored Roundtable Discussion

CAP TODAY Conversations
$10,000

 Recorded Video conversations with company, KOL and the 
publisher of CAP TODAY, Bob McGonnagle.

Focus Suggestions: Brand awareness, new product, education 
piece, white paper discussion, industry challenges, etc.

 15–30 minutes conversation recorded via Zoom.

 You will receive a copy of the recording for your use.

 Recording will be posted on our website for one year.  

 A transcript of the conversation will be posted on our website for 
one year.

 A print article in a future issue in our “CAP TODAY Conversations” 
section.

Sponsored Roundtable Discussion
$15,000

 Recorded Video conversations with company, KOL and the 
publisher of CAP TODAY, Bob McGonnagle.

Focus Suggestions: Brand awareness, new product, education 
piece, white paper discussion, industry challenges, etc.

 20–30 minutes roundtable style discussion recorded via Zoom 
with Q&A from audience following.

 CAP TODAY will handle promotion of the event.

 eBlasts, LinkedIn, and website posts.

 You will receive a copy of the recording for your use.

 You will receive the list of all attendees and their emails for a 
one-time use.

 Recording will be posted on our website for one year.  

 A transcript of the conversation will be posted on our website for 
one year.

 A print article in a future issue in our “CAP TODAY Conversations” 
section.
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Commercial Webinars
CAP TODAY webinars are a trusted source for industry information and sharing of innovative ideas. 
For over 30 years, we have been bringing essential news to the clinical laboratory with our monthly 
magazine. Our webinars build on that foundation as a trusted news provider.

From webinar idea to final attendance lead information, CAP TODAY webinars are a complete  
turnkey program.

Includes:
 Planning
 Print and digital promotional items and online registration
 Webinar – event and Q&A session moderated by CAP TODAY publisher Bob McGonnagle
 Registrations and Leads
 Webinar posted on captodayonline.com for one year

$26,000

eNews promotional eblast

Live webinar view

CAP TODAY Print Ad



For more information and availability contact:
West: Lori Prochaska | 402-290-7670 | lori@captoday.org
Midwest: Alex Pacheco | 402-290-8203 | alex@captoday.org
East: Lori Prochaska and Alex Pacheco | lori@captoday.org and alex@captoday.org
Sales and Support: Nicole Quackenbush | 402-960-2869 | nicole@captoday.org
Kristen Anderson | 402-290-6486 | kristen@captoday.org
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Kristen Anderson | 402-290-6486 | kristen@captoday.org
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eDirect required materials

Please submit the following eDirect materials at least five days 
prior to the mail date to allow for testing and for resolving any 
unexpected design issues:

n � HTML file 

n � Subject line text (maximum 150 characters)

n � Preview line (minimum 60 characters; maximum 150 characters) 
– optional

n � List of email addresses the test message will be sent to for 
review and approval

n � List of email addresses the eDirect will be sent to on the mail 
date

Design recommendations:
n � Table layouts (critical to maintaining your design across multiple 

mail clients and browsers)

n � To avoid Outlook rendering issues, include MSO conditional 
comments, inline CSS, and HTML symbol entities; remove CSS 
buttons, background images, and floating images and type

n � Inline styles (even when using CSS in the header)

n � Width maximum of 600 pixels

Test messages:
n � A test message will be sent for your review and approval. 

n � On occasion, company firewalls may flag our test message because the 
word “TEST” is incorporated into the subject line. If you don’t receive 
your test message within 10 minutes of the send time, please let us 
know.

Reblast:
n � reBlasts are sent within 7 days of the initial eDirect.

n � reBlast subject lines must be included with the initial eDirect materials.

New to HTML:
n � If you’re unsure how to create an HTML blast, we suggest you sign up 

for a free account with MailChimp; it’s the marketing platform we use. 
Their drag and drop tools make it easy to create your HTML. Once you’re 
finished, you can share your template with us at mlindsa@cap.org. 

n � You may also want to use a free version of the online tool Canva to create 
specialty headers. 

n � If you prefer to hire someone, Upwork is a great resource for freelance 
designers.

Digital Edition Sponsorship required materials

Please submit digital edition banners—and click URLs—by the 
15th of each month.

Banner positions and sizes:
n  �Four desktop banners: 728 × 90 (2) and 300 × 250 (2)

n  �Two mobile banners: 320 × 50 (2)

n  �Since some of the banner positions are displayed at the same 
time, we recommend unique banners be provided for each 
position. 

Accepted banner formats:
n � animated gif  n � gif  n � jpg  n � third-party tags  n � HTML5

Banner size recommendations:
n  �150 kB Initial load  n  �300 kB subload  n  �50 kB file size

Animated banner recommendations:
n  �Under 20 frames maximizes the number of times a viewer sees 

the entire message.

n  �15 frames per second (4–6 frames at 1 FPS is optimal)

n  �30-second animation length (includes looping with 3x loop max)

Note:  Animated banners that exceed the limits of our 
recommendations will require additional time to load and may 
significantly reduce viewability.

Website required materials

Please submit website banners—and click URLs—by the 25th of 
every month.

Banner sizes:
n � 728 × 90  n � 300 × 250  n � 160 × 600 

Accepted banner formats:
n � animated gif  n � gif  n � jpg  n � third-party tags  n � HTML5

Banner size recommendations:
n � 150 kB Initial load  n � 300 kB subload  n � 50 kB file size

Animated banner recommendations:
n � Under 20 frames maximizes the number of times a viewer sees 

the entire message.

n � 15 frames per second (4-6 frames at 1 FPS is optimal)

n � 30-second animation length (includes looping with 3x loop max)

Note:  Animated banners that exceed the limits of our 
recommendations will require additional time to load and may 
significantly reduce viewability.

2025 DIGITAL SPECS

Video required materials

Please submit these video materials by the 25th of each month:

n � YouTube link or a download link to your video (your downloaded 
video will be uploaded to the CAP TODAY YouTube channel)

n � Headline (maximum of 70 characters)

n � Descriptive text for beneath the video (maximum of 250 
characters)

n � Learn more click URL

n � Logo

Note: The recommended length is 30–60 seconds.

Product guide sponsorship required materials

Please submit all materials by the 25th of the month.

The Product Guide Sponsorship includes a banner and/or video on 
the Product Guide page, Print ad, and eNews announcement.

 Product Guide page:
Includes a single banner or a banner and a video

n � Banner size options: 728 × 90 or 300 × 250

n � Video: See below

Print ad:
n � High resolution PDF for ¼ tabloid vertical ad (see Print 

Mechanical Requirements for specifics)

eNews announcement:
n � 600 × 160 or 160 × 600  n � 300 × 250

Accepted banner formats:
n � animated gif  n � gif  n � jpg  n � third-party tags  n � HTML5

Video (optional):
n � Provide video or external link from YouTube

n � Headline (maximum of 70 characters)

n � Descriptive text for beneath the video (maximum of 250 
characters)

n � Learn more click URL

n � Logo

Note: The recommended length is 30 to 60 seconds.

Topical reCAP required materials

Please submit the following reCAP materials at least five days prior 
to the mail date:

n � Two banners (can be the same size) and click URLs

n � Topical reCAP category (used for the eNews banner and email 
subject line)

n � Two CAP TODAY articles of your choice

n � One customer content piece: white paper or press release with 
content related to the topic and 2–4 sentences of summary text 
that will be included in the eNews announcement

n � List of email addresses the test message will be sent to for 
review and approval

n � List of email addresses the Topical reCAP will be sent to on the 
mail date

Banner sizes:
n � 300 × 250  n � 600 × 160  n � 160 × 600  

Accepted banner formats:
n � animated gif  n � gif  n � jpg  n � png

Note: If you choose to include an animated gif, the first frame should 
contain the most important information.

eNews blast required materials

Please submit eNews banner(s)—and click URL(s)—at least five 
days prior to the mail date.

eNews Combo Banners: 
n � Two banners (they can be the same or different sizes).

n � If submitting two URLs, specify which is associated with each 
banner

eNews Single Banner:
n � Submit one banner along with a click URL.

Banner size options: 
n � 300 × 250  n � 600 × 160  n � 160 × 600

Accepted banner formats:
n � gif (static)  n � jpg

Note: If you choose to include an animated gif, the first frame 
should contain the most important information.

Publisher’s Picks eBlast Banner required materials

Please submit the banner—and click URL(s)—at least five days 
prior to the mail date.

Banner size: 
n � 300 × 250

Accepted banner formats:
n � gif (static)  n � jpg

2025 DIGITAL SPECS



For more information and availability contact:
West: Lori Prochaska | 402-290-7670 | lori@captoday.org
Midwest: Alex Pacheco | 402-290-8203 | alex@captoday.org
East: Lori Prochaska and Alex Pacheco | lori@captoday.org and alex@captoday.org
Sales and Support: Nicole Quackenbush | 402-960-2869 | nicole@captoday.org
Kristen Anderson | 402-290-6486 | kristen@captoday.org
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Advertising Packages
Maximize Your Reach with a Strategic Mix of Digital and Print

Research shows that the most effective way to engage our audience is through a 
balanced combination of digital and print media. While digital platforms provide the 
convenience of easy, instant access to information, many readers still prefer the tactile 
experience of sitting down with a printed magazine. They connect deeply with the stories 
and advertisements, often retaining more information from the print format.

By leveraging both mediums, you can ensure your message resonates with our audience 
in the most impactful way. Combining digital and print in a comprehensive package not 
only amplifies your reach but also offers significant cost savings.

Contact your Representative for custom packages and pricing.

 New Product Launch 

 Webinar Promotion

 Brand Awareness

 Trade Show Promotion


